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Press Release

July 18, 2007
CIAJ Releases Report on the Study of Cellular Phone Use

CIAJ recently released the report of its annual study on cellular phone use. The study aims to capture on-going changes in the domestic mobile communications market and has been conducted since 1998.

CIAJ mailed questionnaires to 600 cellular phones users (male: 295, female: 305; by age group, under 20: 103, twenties: 106, thirties: 111, forties: 95, fifties: 94, sixties and above: 91) residing in the larger Tokyo and Osaka metropolitan areas from the end of March through April of this year.

This year’s study focuses on market trends in replacement purchases since the launch of number portability (MNP), the uses of 3G handsets, changes in viewing trends of one-segment broadcasts with the abundant availability of compatible handsets and interest in other functions, such as electronic payment.

With the findings of the “FY2006 Mid-Term Demand Forecast for Telecommunication Equipment” compiled by CIAJ’s Research and Statistics Committee, this year’s study integrates the demand forecast released by handset manufacturers, making references to domestic trends in spring 2007, shipment forecasts to 2011, environmental changes, application service trends among the carriers, roadmap of domestic trends to 2011, and technological trends. Thus, the study attempts to more accurately grasp the future direction and potential of the handset market.
The major findings of this year’s study are as follows:

(1)
Actual Handsets Replacement Purchases and Intentions　　　　　　　　　　　
· 70.1% have replaced their handsets in the past 10 months.

This figure jumped dramatically from 39.3% in 2006 and 40.7% in 2005.
· Demand for new purchases were stimulated by the surge of new models appearing on the market together with the launch of number portability.
-
51.6% stated their reason for replacement purchase as “wanted a new handset” – up from 40.0% in 2006.
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· When asked about their interest in price when purchasing a replacement handset, 87.3% stated that “the current purchasing price and monthly charges were fine.” The average purchase price was “8,016 yen.”
-
7.3% responded that “it is desirable for the monthly charges to remain the same and purchase the handset using an installment plan, while 5.4% said that “even if the purchase price is higher, it is desirable to lower the monthly charges.”
-
Of the 5.4% mentioned above, 51.8% responded that if the purchase price were higher, their “repurchasing cycle would become longer and the next replacement purchase would be postponed.” Whereas, 10.3%, or approximately one-fifth of the former respondents stated that their “repurchasing cycle would not change.”
(2)
Use of One Segment Broadcasts　　　　　　　　　　　　　　　　　　　　
· 7.5% are already watching one segment broadcasts with their compatible handsets. Together with 15.0% who indicated that they intend to make a replacement purchase of a handset with one segment broadcast compatibility, the total percentage of respondents with purchase intentions is 22.5%.
-  Interest in purchasing one segment broadcast compatible handsets tends to be strongest among the younger generation, with 73.7% of those in their teens expressing intent.
	
	Watching one-segment
	＋
	Intend to purchase
	＝
	Total

	Male in teens
	21.2％
	＋
	52.5％
	＝
	73.7％

	Male in twenties
	15.4％
	＋
	38.6％
	＝
	54.0％

	Male in thirties
	20.8％
	＋
	5.3％
	＝
	26.1％

	Male in forties
	15.2％
	＋
	12.8％
	＝
	28.0％

	Female in teens
	4.0％
	＋
	26.7％
	＝
	30.7％

	Female in twenties
	2.0％
	＋
	19.1％
	＝
	21.1％

	Female in thirties
	3.3％
	＋
	8.9％
	＝
	12.2％

	Female in forties
	4.1％
	＋
	2.3％
	＝
	6.4％

	
	
	
	
	
	


· Data on use of one-segment broadcast are as follows:
-
Viewing style:
Use the entire horizontal screen: 94.5%


Use half the vertical screen: 5.5%
-
Viewing frequency:
Average weekly use: 6.1 times



Weekly use at peak periods: 11.7 times

-
Duration of viewing: less than 10 minutes: 75.0%

-
Setting for viewing:
During commute to school or work: 67.4%


While eating/drinking out: 25.6%



At home: 23.3%

-
Functions used:
Live broadcasts: 93.0%


Use e-mail or conduct voice communications while watching one segment broadcast: 48.8%

-
Satisfaction:
Satisfied: 9.1%



Dissatisfied: 63.6%

Reason for dissatisfaction: Clarity of reception: 96.4%



              Can’t get service in some areas: 92.9%



     Battery life: 53.6%

(3)
Use of Cellular Phones as a Wallet                                       
· 16.0% have used their handsets as a “wallet (electronic payment),” approximately double the 2006 figure of 8.2%.
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<Have used handset as a “wallet”>

· The average amount of payment made with the “wallet” function was 3,602 yen, or approximately the same as the 3,595 yen figure in 2006.

· 60.2% intended to use the “wallet” function in the future, which is approximately 50% higher than the figure in 2006.
(4)
Use of Handsets to View PC Sites                                      
· 51.3% owned handsets with functions to view PC sites (full browser, PC site viewer, PC site browser, etc.), of which 57.3% are using the function.
· Changes among users as a result of the PC site viewing functions of the handsets include 72.2% of users saying their Internet search frequency increased, while their viewing of portal sites provided by the mobile carrier (official contents) decreased.
(5)
Protection of Personal Information and Use of Security                     
· 48.0% of respondents are aware of the personal information contained in their handsets.
· 42.8% are actually using some form of security and 99.2% use password security.
(6)
Use of Cellular Phones by Family Members, Children (Kindergarten, Elementary School Age) and Older Adults (Over 65)
· Of the respondents with children in kindergarten or elementary school, 25% said those children owned their own handsets.

26.9% said they intend to give their child their own handset.
· Of the respondents living with an older adult (65 or older), 46.6% said the older adult possessed their own handset. 

31.5% said they intend to give the older adult their own handset.
(7)
Use of Services and Functions of Cellular Phones                        
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Everyday use of various functions and services on their cellular phones were “e-mail” (90%), “camera functions” (approximately 60%) and “decorated e-mail” and “downloading ringtones (with lyrics or electronic sound)” were both over 50%.
For details, contact:

Mr. Nakazawa

Products and Technologies Development, CIAJ
tel: 81-3-5403-9358
fax: 81-3-5403-9360
e-mail: nakazawa[at]ciaj.or.jp

For more general inquiries, contact:

Mr. Oda

Corporate Communication, CIAJ

tel: 81-3-5403-9351
fax: 81-3-5403-9360
e-mail: oda[at]ciaj.or.jp
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